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Are people accusing you of spending too 
much time on the computer? On your 
phone? “You’re addicted! You should 

join the real world!” These days, duh, the internet is the 
real world. It’s not just the stomping ground of goony men 
who can’t get a date. Sure it’s distracting at times, but 
these days, those same games and social networks that 
keep us “out of the real world” can also help us do our 
job better.

Many folks have accused the paint industry of being 
behind the times, but the information below will show 
that many manufacturers have crawled into the 21st 
century right along with you! And since you’re on the web 
anyway, here are some ways that you can advance your 
business online—and help your customers make good 
product choices as well. 

Plus it’ll show your customers that you’re “with it” and 
that you’re helping them to be “with it” too.

It’s perfect, and it’s 
history

“Oh, 
that color 
was for the 
bathroom, 
not the bedroom? 
Uh… oops!”

Does this sort of thing happen 
in your customers’ homes? Not any 

more! California Paints has applications to help you 
organize your color information and to show customers 
what a variety of color schemes might look like. 

California Paints’ Perfect Palette, as well as two of 

its historic color palettes, are part of the PaintSwatches 
app from Aquariform Designs, a creator of mobile 
software. You can access this app on your iPhone 
and iPad. “The app helps organize consumers’ colors 
for their personal projects,” says Lindsay Thibeault, 
California Paints’ marketing coordinator.

The applications also allow you to play around with 
and save paint schemes, plus you can accumulate lists, 
notes, and specifications that can later be emailed from 
your iPhone or iPad. Once it’s saved, you’ve got all your 
notes and colors in the palm of your hand—literally. Or 
in your pocket… or in the back seat of your… oh where 
did I leave that?

“Painters also have the option to e-mail their saved 
information to a dealer, making order fulfillment a 
breeze,” Lindsay continues. “PaintSwatches can be used 
for detailed color searches that easily sort thousands 
of colors by name or number, right at a contractor’s 
fingertips.”

Of course no true computer nerd can leave well 
enough alone—the application is always being updated 
and will soon allow you to order California’s sample 
jars. An inspiration photo gallery will be available to 
help with design and color ideas. To find out even more, 
click up a demo of the program at youtube.com/user/
aquariform.

Another ’lectronic helper is California’s Color Center, 
an interactive tool that allows you to create unique and 
personalized paint color schemes. It includes a color 
search, e-fandeck, a scheming center that provides 
interior/exterior color scheme recommendations, paint 
calculator and color wheel. Try it out at californiapaints.
autech.com.au/calpaints/colorcenter/index.php. 

By Jerry Rabushka, Editor

How the cyber world can help 
you in the real one.

REAL WORLD 
APPS
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Not your grandma’s 
Glidden.

Folks who remember Glidden as a 
household word will be happy to see 
a product line designed especially 
for the pro painter. Glidden Profes-
sional™ recently launched a new 
(and free!) iPhone application created 

especially for the commercial paint 
industry. It will help you find product and service 
information you may need while at the job site, at 
the paint store, in the donut shop, in the truck, etc. 
Remember, don’t app and drive!

Make sure you show this stuff off when placing a 
bid; it’s another service you can offer a manager, plus 
by accessing information while you’re still up on that 
scaffold (notice we didn’t say ladder!), you’ll get the 
project done faster.

The Finish Finder app 
can search the entire Glid-
den Professional portfolio 
either by product category 
or task. Each description 
includes a product image 
as well as a technical and 
material safety data sheet 
(MSDS). When searching 
by task, you’ll be asked five 
questions to ensure accurate 
product recommendations, 
so whether you’re painting 
multi-family residential 
properties or commercial 
office spaces, the Finish 
Finder app lets you brush, 
roll and spray the most suit-
able products. 

In addition, type in a zip 
code and the app will find 
and display contact details, 
store hours and a map for 
the nearest dealers. You can 
save your favorite products and stores for future 
reference. 

“Glidden Professional is proud to offer our custom-
ers an advanced technology tool that will support 
all their needs,” said Harris Cloutier, vice president, 
Glidden Professional Paint Centers. “It is essential for 
professionals to rely on mobile customer service, and 
our new Finish Finder app offers just that.” 

The app is currently available in the iTunes /App 
Store, and will sync with an iPhone, iPad or iTouch. You 
can listen to your favorite Justin Bieber tunes and search 
out important product information at the same time. For 
more information visit gliddenprofessional.com.

Change colors without spilling paint
Mythic Paint—and if you’ve been perusing their 

advertisements like we know you do, you’ll know it 
offers non-toxic, high performance, and extremely 
low-odor—is the featured Green paint on Autodesk 
Homestyler, a free site featuring home design software. 
You can mouse, touch-pad, or click up free, easy-to-use 
2D and 3D software that allows you and your custom-
ers to experiment and visualize ideas before popping 
open a can of paint.

Some people have a gift—they can look at a can of 
off-red eggshell and know in advance how it’s going to 
look in the whole room. Some people don’t have that 
gift at all, but they only find out after it’s way too late. 
If you’re in the second group, or you can’t seem to get 
your customer to decide on a color (and you can’t get 
started until she does), this program can shave time 

off that all important and 
frustrating color-making 
decision.

Autodesk Homestyler 
sets your customers loose 
to explore and experi-
ment with 325 colors 
from Mythic’s 1,232-color 
palette, allowing them to 
coordinate with their floor-
ing selection, furniture and 
the overall mood they want 
to create. Once they settle 
on a color, they’ll be more 
confident they’ve made the 
right choice. 

“The software is extreme-
ly user-friendly,” says Rocky 
Prior, president of Mythic 
Paint. “With our wide 
selection of colors, design-
ers and homeowners will 
easily find the perfect color 
to complement their proj-
ect, and with paint that is 

healthy and safe for the entire family.” 
Visit autodeskhomestyler.com or mythicpaint.com.

Warming up to milk
The Old Fashioned Milk Paint Company (TOFMPC) 

isn’t totally old-fashioned—it’s on Facebook, and uses it 
as a networking tool for painters, consumers, and other 
tradesfolk. By the way, or “BTW”, since no one uses 
complete words any more, if your painting company 
doesn’t have a Facebook page, it’s pretty easy to set up, 
LOL. Even if you are your painting company, it’s worth 
the effort.

Anne Thibeau, president of TOFMPC, feels you can 

Autodesk Homestyler and Mythic Paint work together 
to help your customers get confident with a color.
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*Patent Pending

     Jumbo Mini Roller System
         Fits all 4½" and 6½" Jumbo Mini Roller covers

new

CONVENIENT 
BUCKET HOOK

DURABLE 
WIRE FRAME

COMFORT GRIP 
ERGONOMIC HANDLE

 CAGELESS DESIGN FOR 
SMOOTHEST ROLLING ACTION*

UNIVERSAL & QUICKFIT™ 
POLE COMPATIBILITY

THERE’S NOTHING MINI 
ABOUT ITS PERFORMANCE.
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get a lot of benefits by scrolling up and down her page. 
“Painters can see what consumers are saying or asking 
about our paint,” she says. “We have some very useful 
photos of completed rooms and projects that are often 
different from what is on our website, as we try to post 
different, unique things that you won’t necessarily see 
on our website.”

Recently, she says. they posted a photo album 
of paint chips taken from experiments 
around the shop that show how various 
colors can be mixed using the company’s 
20 standard colors. “Our paint is dif-
ferent than conventional paints in that 
it comes in 20 colors only and they are 
not tinted using computer matching 
systems,” says Anne. “It is very basic 
and old fashioned, and many painters 
may balk at the idea at using it both 
because it’s in a powder form that 
you have to add water to, and that 
it comes in a limited palette.

“I think our Facebook page shows just 
how easy it is and fun for many customers to 
use and to mix colors, thereby perhaps removing a little 
of the mystique surrounding our paint’s use,” she adds. 
If it’s fun and easy for the customer, it can certainly be 
fun and easy for the skilled professional. 

Have a question? Perhaps it’s answered on their 
Facebook page! If not, join up and ask yourself. “We are 
working to use it as a tool to engage people in interact-
ing with us through the page,” Thibeau continues. “We 
did this recently, by entering people into a drawing for 
a couple gallons of paint if they suggested a color they’d 
like to see added to our line, for example. It’s fun and it’s 
helpful to see what people come up with for suggestions. 
We will follow through by playing around with some of 
their suggestions and post swatches of colors we come 
up with by mixing our current colors together.”

With this and other company pages, you can find out 
about events, workshops, and classes—it’ll give you a 
chance to learn more about a product!

“We try and keep it light and banter a little back 
and forth with people, while 
our website is more ‘formal’,” 
says Thibeau. “By the same 
token, I think that it would be 
good for painters to have their 
own Facebook page as well. 
People find it interesting to see 
what  you’ve been up to, the 
latest press you might have 
received, any special offers 
you may have, interesting 
articles you might link, tips 
you might have and more.”

For more info, go to milkpaint.com. Or, obviously, 
find them on Facebook.

Paint stores are getting smaller!
How deep are your pockets? Big enough to hold an 

entire paint store? Yuk, with screaming kids running 
around, guys with dirty shoes, leftover chicken wings… 

But back on point. X-Rite, a global leader 
in color science and technology based in 
Grand Rapids, MI, has a product that, 
they like to say, puts a paint store in your 
pocket—but without the kids, shoes and 
wings. 

It’s designed to allow painters, 
designers and their customers to 
precisely identify a color and find 
its exact match in an electronic fan 
deck of thousands of colors.

Called Capsure™, this small 
device can identify colors on 
walls, carpets, furniture, floor-

ing, clothing —virtually any inspi-
ration object. It can also isolate colors within 

a multi-colored pattern for developing matching or 
complementary color palettes. 

Color information can be recorded and saved for 
selecting accent colors or downloaded for in-store paint 
mixing. 

Say someone wants to get the color of their pillow—or 
the color of Martha Stewart’s pillow out of a magazine. 
Capsure was developed to handle a wide range of mate-
rial types, textures and colors. Some complex patterns 
can confuse color instruments, but Capsure works with 
hard-to-measure surfaces such as textured walls and 
facades, magazine illustrations, carpets, fabrics with 
small patterns, and open-weave textiles. 

You can use it to extract up to four dominant colors 
from an intricate pattern to clearly identify a single 
desired color, or you can activate the zoom-in feature to 
manually select specific areas of the test surface. 

After you’ve measured a color, you can record the 
date and time of the measurement, image, text, and 

voice dictation. It can also 
serve as an electronic con-
sultant and suggest a specific 
color to match or harmonize 
with the sample. 

It retails for $649, and 
paint libraries can be pur-
chased for an additional 
cost at www.xrite.com or 
through the Capsure Sync 
function. For more informa-
tion please visit xrite.com/ 
capsure.  tpc

X-Rite's Capsure, shown here and above, solves 
many color-matching problems.
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Paging through 
Terry 

Begue’s book, one thing will 
strike you immediately—this 
isn’t stuff you don’t know. It 

might, however, be stuff you don’t 
do—and that’s the difference.

The titles is a mouthful: The Wealthy House-
painter’s Guide to Having it All. Terry realized that 

he liked being a painter, he liked making money, and 
that there had to be a good way to combine the two. He 
didn’t want to be the “average house painter.” He wanted 
to do a better job, get better results and the rewards that 
come with it.

To start off, he suggests, look at how you paint now, 
then figure out how you can do it more efficiently. One 
of his arguments: your sprayer is your cash register, and 

the register is open 
when the sprayer is 
running. While some 

painters hate to tape, he has his crew cover every surface 
they’re not going to paint. Then they spray. “Canvases 
cover the roof, the cement, and bushes. The shutters are 
lined up in a row on the ground.” Sure the prep might 
take a bit longer, but, he says, the painting goes faster. 
And smoother.

Here’s another crucial business practice, according to 
Begue. “The amount you charge for your services must be 
based on the value that you provide, and not your time.” 

Oh, and be nice
Much of the book isn’t about painting. It’s about run-

ning a business. Be nice. Be friendly. Have some integrity. 
Don’t cheat. Terry states that he got some jobs when he 
was the high bid because his proposal was so inclusive 
that the homeowner wasn’t left guessing as to what he was 
going to do or when he was going to get it done. Sometimes 
he was the winning bid simply because he showed up on 
time when other painters didn’t show up at all.

After all, he points out, you’re being paid by the 
homeowner—so that's your boss while you’re on that job. 
Treat her with respect.

Begue says he was a bit surprised when, after he finished 
to book, he noticed most of the chapters were about how 
to conduct yourself rather than how to paint. But there’s 
plenty of both. Look for tips on how to get the job done 
right, but also tips on “how to get the job.” All the skill in 
the world won’t pay the bills if you can’t get any work.

It’s an easy read. You don’t have to be a college prof 
to get the idea, and as we said, most of this is stuff you 
know anyway. But Begue shows how to put it to work.

Why do we care? Terry will be writing an occasional 
column for us in the future. We thank all our writers—in 
fact, TPC has been blessed with excellent columnists! 
This is probably a good time to remind everyone that 
opinions expressed by our columnists aren’t necessarily 
those of Mugler Publications. We look forward to what 
he’s got to say. For now, you can visit him plus order the 
book at yourhousepaintingbusiness.com.  tpc

By Jerry Rabushka, Editor

Meet Terry Begue, 
future TPC columnist.

and Painter 
    In The Same    
 Sentence?

Wealthy
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BIG BUCKET NEWS

Nothing mythical, this is the real thing!

What do you want in a paint—great performance at an affordable price, 
right? Sure beats dropping a load of cash on paint that doesn’t work! 
Mythic Paint is releasing Mythic Pro, a product line designed specifically 
for professional painters. Let’s get straight to the advantages:

• Priced lower than the original Mythic paint to enhance your profits 
while offering the superior quality and zero VOCs and toxins available in 
all Mythic products.

• Professional grade product with a highly durable finish, excellent 
coverage, and superior touch up

• Designed for rapid commercial application.
• Meets strictest criteria for coatings used in LEED® certified buildings.
• Available in a designer color palette of 1,225 but can match any color.
• Sold in one and five gallons.
• Available in flat, eggshell and semi-gloss.
• Ideal for professionals who need a high-quality product but are con-

cerned about breathing in toxins during their work day.
Mythic Pro will be available in independent paint stores nationwide in 

April; the original Mythic paint will now be called Mythic Classic.
 “We are thrilled to introduce Mythic Pro, our new line created specifi-

cally for painting professionals,” said Rocky Prior, president of Southern 
Diversified Products. “We understand what professional painters need to 
make their jobs easier and healthier. Most importantly we understand the 
need for a lower cost solution.”

Mythic Pro, like all Mythic products, comes with a full performance guarantee.  

Get a bucket. See some basketball.  
Go to New Orleans. 

Purdy invites professional painters and contractors to visit voiceofthepros.
com—an engaging new website forum that encourages you to participate in 
poll questions and post comments, plus allows the opportunity to connect 
with others in the painting industry. You’ll get information on Purdy’s new 
product launches and insights from Purdy’s own painting pro, Paint Doctor 
Bruce Schneider. We have a Bruce Schneider bobble-head doll at The Paint 
Contractor office. We’re always whacking Bruce on the head. Schneider is 
also a gin term, meaning you keep your opponent from getting any points. 
So someone on a losing streak needs to get “off the schneid,” as they say. 
What does that have to do with paint? Not a lot, but it’s a cool way of saying 
“get off your duff.”

 “With the online launch of Voice of the Pros we’re hoping to engage 
and connect with professional painters and contractors in a unique way 
by allowing them to share feedback with each other—and Purdy—about 
relevant industry issues and the products they use,” said Mark Ksiezyk, 
senior brand manager, Purdy

You’ll also have the chance to win a grand prize trip to the 2012 Men’s Col-
lege Basketball Final Four Tournament in New Orleans. If you don’t win the 
Orleans trip, you can still pick up daily prizes of $25 gift cards to a variety 
of retailers and a weekly prize of a Purdy Pro Tools Bucket package. 

Entries for the prizes will be accepted thru June 30, 2011. For additional 
details, or for the official rules, log on to voiceofthepros.com. tpc



Wooster’s Avalon™ is the 
first professional hybrid 
roller in the industry, a 

high capacity roller 
offering superior cover-

age and low lint. Its 
shed-resistance means 

no more fuzzy walls, even 
when applying today’s 

quick-drying paints. Avail-
able in four pile heights—as 

the height gets longer, the results 
are more impressive! For use with flat, eggshell, 

and satin paints. woosterbrush.com

United Gilsonite Laboratories 
(UGL) introduces new pack-
aging and a new name for 

Drylok Masonry Treatment—
Drylok Natural Look Sealer—

to its line of clear masonry 
penetrating sealers. All of the 

clear sealers in the Drylok 
line are penetrating, and are 

moisture resistant to prevent 
deterioration and structural 

compromise from within the stone. 
Natural Look protects the surface while maintain-

ing the natural look of the masonry. ugl.com

junk for your trunk

PA
INT DISPOSE•ALL™

THE PERFECT SOLUTION FOR 
YOUR UNWANTED PAINT
In many cases it is illegal 
to throw liquid paint into 
the trash, or to dispose 
of paint by pouring it 
down the drain. The Paint 
Dispose•All™ provides 
a more environmentally 
friendly option to dispose 
of unwanted paint. Refer-
ence your local laws and 
regulations to determine if 
the Paint Dispose•All meets your 
requirements. Use in a well ventilat-
ed area to avoid fumes and to allow 

paint to dry faster. Absorbs a quart 
of paint or more. Drying times will 
vary. Always keep chemicals 
and painting materials out of 
reach of children and pets. 
For use with latex paint only.  

• PROPERLY DISPOSE OF  
UNWANTED PAINT

• ABSORBENT MATERIAL MADE 
FROM RECYCLED PLASTIC 

SODA BOTTLES
• ALLOWS FOR RECYCLING OF 

EMPTY PAINT CANS
• PERFECT FOR A PUNCH LIST/SMALL 

    PROJECT DROP CLOTH

      Sponsored 
                 by 

trimaco.com
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The TrueCoat™ Pro from Graco 
offers portability, sprays prod-
uct unthinned, and delivers 
piston-pump design to the 
palm of your hand. PPG 
Break-Through!® works great 
with it. As an ultra-durable 

water-borne acrylic it provides 
superior early block resistance. 

New this month: TrueCoat Pro 
Fine Finish has the same benefits as 

TrueCoat Pro, plus the ability to adjust 
pressure and spray all fine finish coatings.  
ppgpittsburghpaints.com or ppgporterpaints.com.

EonCoat™ is a new type 
of commercial, inorgan-
ic ceramic coating that 
provides fire, abrasion, 
chemical, tempera-
ture, and corrosion 
resistant protection in 

a single coat. Contains 
no VOCs, HAPs, form-

aldehyde or any solvent 
other than water. Suitable 	

	 for metal, concrete, wood, 
more! Product allows for fast, controlled applica-
tion even in heavily occupied areas. eoncoat.com
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Mythic Pro™ is a non-toxic, ultra low 

odor, high quality paint line designed 

specifically for use by painting 

professionals. Mythic Pro™ meets 

criteria for coatings used in LEED® 

certified buildings.  Mythic Pro™ was 

developed for rapid commercial 

application and has no cancer-

causing toxins or VOC’s that can off-

gas for years. 

Mythic, the Mythic logo, “0% Toxic. 100% Smart.” “Stronger, safer, smarter paint.” “Zero Toxins. Infinite Beauty.” and the “Safe for people, safe for pets, safe for the earth.” marks and logos are trademarks and/or registered trademarks in the U.S. Patent and TM Office and in other countries, owned by Southern Diversified Products, LLC
Use Mythic’s recommended colorants to remain Zero VOC and retain our Performance Guarantee.

SAFE FOR
PETS

SAFE FOR
the EARTH

SAFE FOR
PEOPLE

THIS IS NO

ORDINARY  PAINT.
LEGENDARY PAINT FROM AN EXTRAORDINARY PAINT COMPANY.

Pro

Stronger, safer, smarter paint.® Now that’s a breath of fresh air.




